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Welcome To Folsom
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Foothill Wine Pass

FOOTHILLWINE PASS

The Folsom Wine Tasting Pass is your gateway to the Sierra Foothill Wineries. It's your digital ticket to wine tasting flights, discountwine prices, and
custom tours throughout the foothills. Each pass is delivered instantly via text message or email. No need to download an app because the pass is

accessible on your phone wherever you go.In just seconds, your pass is in hand, and you are ready for wine!

Participating wineries are subject to change.

How this Pass Works

Step 1 - Get Your Pass
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Step 3 - Redeem




Foothill Wine Pass

Purchases a 1, 2 or 60 Day pass in five different regions: Calaveras/Tuolumne, Apple Hill/Carson
Road, Fairplay/Pleasant Valley, Placer County, Amador. Passes start at $14.

Volid for 24 hours gfter first use, with a max of 4
redemptions. Must use for the first time within 60
days of purchase.

$14.00

Save on the best of Folsom's Feothill wine country

Valid for 48 hours after first use. Must use for the
first time within 60 days of purchase.

$29.00

60-Day Amador Wine Pass

Mabile exclusiva

rstanty delivered via text and emsa

N¢ apps to download

Save on the best of Folsom's Foothl wine country

Valid for 60 days after first use. Must use for the
first time within 30 days of purchase.

$69.00



LENAEA High School Theatre Festival

Salmon Falls 50k

American River 50-Mile Endurance Run

California Jazz Championships Historic
Folsom

Rotary District 5180 Conference

California Community College Athletic
Association Baseball Championship

Lincoln Highway Association Annual
Conference

California Public Information Officers Annual
Meeting

Mother Lode Epic

PaddleSplash

Rio Del Lago 100 Mike Endurance Run

California International Marathon
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Top 10 Origin Markets

Top 10 Origin Markets by Visitation with their Spend

B Visitors % of Total W Visitor Spending % of Total

San Francisco-Oakland-5an Jose CA

Los Angeles CA

Reno NV

Fresno-Visalia CA

Chico-Redding CA

San Diego CA

Phoenix AZ

Seottle-Tacoma WA

Las Vegas My

Salt Lake City UT
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Visitation by Category

Total Visitation by Category
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Visitor

Average Visitor Spending Percent of Visitor Spending by Category

$156

A >999%

Food

Retail
Accommodations

Gas & Service Stations
Nightlife

Health

Business & Professional
Attractions
Cornrmercial
Transportation

Outdoor Recreation
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Hotel Performance

Hotel Occupancy Hotel Average Daily Rate Hotel Revenue Hotel Demand
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Occupancy by Day of Week

STR - Occupancy by Weekday
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Destination Asset Study

Hunden Strategic Partners is a full-service real estate development advisory practice
specializing in master feasibility studies for transformative destination assets.
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éryan-CoIleée Station, TX

Bryan-College Station, TX Burbank, CA
Urban Boutigue Retreat Hotel

Glamping Urban Hotel Retreat Conference Center and Hotel Facility
Feasibility Studies

Burnaby, BC

Multi-Use Performance, Events, &
Conference Centre Study

Corpus Christi, TX Covington, KY Covington, KY Dacono, CO
American Bank Center, HQ Hotel & Central Riverfront District TIF Incentive Boutique Hotel Economic Impact Study Mixed-Use Development Highest and
District Feasibility & Impact Study: P3 Assessment

Best Uses Market Demand Study
Adidtmmarmiu MumAdlines Armmnrmrmnmnmb-



https://hunden.com/feasibility/
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